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OPENING REMARKS

In this edition, we have compiled o range of exciting
content, including valuable medelling tips, an in-depth
explanation of fashion seasens, and a captivating
cover stary fEn:lh.ring the remarkable Robkie Canner,

a renowned beauly queen and model

Prepaore to be inspired as we unveil the captivating
story of Robbie Canner, o remarkable beauty queen
and model who has made waves in the industry. From
winning prestigious titles to becoming an influentia
figure in the world of fashion, Robbies journey is
nothing short of extroordinary. Join us as we explore
her triumphs, challenges, and the secrets to her
success [his exclusive interview offers o ghrnpse into
the life of a true trailblazer and showeases Robbie's
unwavering passion and dedicotion to her croft

Olivia Robinson
Editor-At-Large
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EXPLAINED: THE 4 FASHION SEASONS

The tashion sector is a lively and rapidly evolving field that continually
adapts to fresh styles, creations, and seasonal variations. In this /
industry, meticulous preparation for fashion seasons is critical, and the

tashion calendar serves as a vital instrument to steer this process.

The fashion industry & a dynamic and fast-poced environment that constantly changes with new trends, designs, and
secsons. Planning for fashion secsons & a crucial aspect of the industry, and the fashion calendar is the essential fool that
guides this process,

The fashion calendar outlines the industry®s seasonal schedule, with four major seasons: spring/summer, folfwinter
pre-fall, and resort/cruise. Each season has its own unique theme, trends, colours, and fabrics. For instance, the sprng/
surmnmer season features lighter and brighter colars, while the fall/winter season features deeper and darker hues.

Fashion brands and designers use the fashion calendar to plan their collections, from conceptualization to production to
marketing. The calendar serves as a guidelne to ensure that they meet the deadlines for each season and keep up with
the industry’s poce.

One cruciol ospect of pkanning for fashion seasons & frend forecasting. Trend forecasting involves predicting the r
upcoming trends that will dominate each season. It helps designers and brands create collections that are not ondy

stylish but oo in line with consumer demand. Trend forecasting also involves analyzing comsumer behaviour, social

media trends, and global events that might impact the fashion industry,

In an era heavily influenced by social media, trend forecasters actively monitor the digital londscape for emerging
trends and movements. They decipher the impoct of influentfial fashion bloggers, Influencers, and celebrities, whose
choices reverberate through the online reclm. Social media platforms provide o real-time pulse of fashlon frends,
adllowing trend forecasters o capture the zeitgelst and distil it into valuobde Insights for designers and brands,

Another essential aspect of planning for fashion seasons i budgeting. Designers and brands need to budget for varous
expenses, such as matenak, production, marketing, and distribution. They ako need to factor in the cost of research and
development, which includes designing and producing samples to showcdse thelr collections. 1 Y .' - ' -
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Owning your ook means feeling conlident and camfarable in your own skin. [I's aboul embracing your unique style
and expressing yoursell authenfically. Here are some lips for owning your look:

Identify your personal style

Take some time to ideniily whal shdes and colors make you feel confident and comionable. This could involve going
through your clese!, taking note of whal you fend o gravitale fowords. and idenfliying any patferms o thames thol
amerge. Once you are more aware of your own distinetive slyle. you can start fo make intentional choices about whal
YO WBET,

Embrace your body type

Me raliern your shape or size, Ihere are cloines oul there that will flaner your figure and moke you feel greal. Instead of
irving to fif Info a specilic mold o follow the lales! rends. facus on finding clothes thal fit well and make you fesl
confident. This might mean expermenting with different cuts and styles until you find whal works best for you.

Be confident

Conflidence is vital when || comes 1o owning your look. Stand 1all, smile, and walk with purpose. Others will nolice and
react faveuwrably o you when you leel more confident abaut yourself,

Experiment with accessories

Accassores can be an excalan! way 1o aodd interes! and pesonality fe your oulfit. Try adding a statemen! necklace, a
bold searl, ara pair of eye-catching earings to complete your lock. Accessories are alie greal for mixing and matching
diffarent styles and cobors.

Mix and match

Den'l bae hesilan! to combine vanous patiers, lextures, and slyles 1o create a loak thal s uniguely yours. This could
mean paifng a lowy dress with o denim jacket or combining a sirdciured blozer with o par of ripped jeans. Be imagina-
live and try oul vardows paiings unfil you find samathing hal leats righi.

Dress for the cccasion

Whils ['s Impartant to axpress your parsanod shyle, [1's alsa crucial 1o dess sultably for the accasian. Consider the droass
coda and the setling when choosing what 1o wear. For axample, you might opt for someathing more farmal for a
wedding or a job inleriew, while someathing more casual mighl be appropriate lor a day oul with friencds.

In conehsion, owning yvour look & aboul feeling confident. comfarable, and authentlc. By Identilying your persanal
stvle, embracing youwr body lype, being confident, expermenting with accessories, miking and maotching, dressing for
the aceasion. and nol being alraid fo stand oul, you can creale a loak that & uniguady yours. Don't ber scored o take
risks and hove fun with yvour stvle!
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Bacoming a fashion model i a dream for many passonate people about fashion, style, and beauty. However, i
fakes more than just good looks to make it in the fashion industry. To become a successful fashion madeal, you need
to have a combination af talent, hard work, determination, and a few insider tips. Below are some steps to follow if
you wani to become o successful fashion model.

Determine Your Fit

The first step to becoming a successful model is to determine whether you have the dght body type, helght. and
facial features that meet the industry standards. Female fashion modes are vsually between 5°7 and 4°0 fall, with slim,
forned bodies and proporionate focial features. Male fashion modals are typically batween 5'11 and 4'2 tall, with a
lean. musculor bodies and chiseled facial features. If yvou don't meet these requirements, don't worry! other types of
madeling might fit you better, such os commercial or plus-size modaling.

Build Your Portfalic

o showcase your falent and potential as a fashion model, you must creafe a professional modeling portfolic
highlighting your best shots. Your parffolie should include vareus photos, such os headshots, full-body shots, and
aditorial shats that showease your versaliity and range. You can werk with o professional photographer or a
modeling agency to create your portfolic or start by taking some high-quality photos yourself.

Gel Discovered

O of the typical ways to get decovered as a fashion model is to attend an open casfing call or submil yow photos
fo a medeling agency. Look for reputable agencies in your area and submil youwr periclio. measurements, and o
brief introduction about yourself. You can alsa offend modeling events, fashion shiows, or industry parties where you
might rmeet industry insiders who can help you get noficed.

Metwork and Build Relationships

Metworking is esential in the fashion industry, and building relationships with agents, photegraphers, designers, and
other models can help you lond mere modealing gigs and advance youwr career. Attend industry events, fashion
shiowes, and other modeling opporunities fo meet people and bulld your netwerk. Stay in fouch with the people you
meet: always be prafessional and courtecus,

Keep Yourself Fit and Healthy

Maintaining a healthy lifestyie is crucial for fashion models. as they must absays ook their best. BEal o balanced diat,
axercise regularly. and get encugh sleep to keep your body and mind in fop condition. Avold unhealthy habits ke
smoking or excessive drinking. s they can damage your health and ruin your chances of success as a model.

Becarming a fashicn model s a challenging and rewarding joumey that reguires hord werk, perseverance, and a little
luck. Follow these steps and stay focused on your goals, and you might just become the next top fashion moded.
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EMERGING DESIGNER SPOTLIGRT

aya @raf@aﬁ

kavya Prakhyati s o 27-yeorold Boston-bosed designer
focused on creafing sustainable fashion rooted in fermininity
and romance. She drows inspirotion  from  couture
techniques, renaissance paintings. $0s movies, and her
Indion hertage.

kavya groeduated with a cerificate from the school of
fashion design in 2019 ond cpprenficed for Daniel Foucher
Coutwre, leoming the craft of fallored, custorm-maode
gamnents. Some of her goments hove appeared on
independent magozine covers, and o collection of her
gaments were fectured in Boston Fashion Week,

Her handmade-to-arder gorment addresses and empowers
different body types and design needs through the wse of
treditional sewing fechnigues. She believes thot her custom-
ers should buy her plieces because they fruly speak to them.
it just so happens that she encourages sustainable produc-
fion and empowers everyone along the way.

Global Elite Modek magozine recently cought up with
kavya to discuss her jowney in the foshion industry and
here's what went down:

How did you get inlo the fashion Indusiry?

| storted off studying morketing and worked 03 o morket
analyst. | wanted to pursue o career in foshion, and | was
always drown to it ever since school, Far mony reasons, |
chose fo play safe with my coreer choice until | realised it
wasn't for me and decided fo do what | always wanted. |
went bock fo school fo study Fashion Design. which really
helped me develop my technical skills. | have been doing
this for five years mow (| did infemships with very talented
and established designesrs in Boston and got mmy first job as o
technical designer in Mew York) ond have never looked
back.

Whal do you like most aboul being a designer?

Seeing the ideos come fo lifel | spend a lof of time draffing
pattemns/draping. manipulating fabric, sewing the garment
using infricote details, and then finolly seeing it on my clients
ar madels is o total dreom come true, especially when they
notice the little details and tell you how they feel in the dress.

Meefing other creatives in the industry is onother thing | love.
I'm olways meeting new people [onling & in-person), and
istening fo different perspectives and ideas is obways
refrashingl

Downside fo being a fashion designer?

Sormecne commented on my TikTok saying, "how does it
feel to live my dreom?” and | wanted to respond by lisfing
several reasons why the fashion industry s difficult. Stl, the
truth is that although many downsides exist, they con oll be
overcome with workable sclufions. Thot being said. the
foshion industry is very demanding, both financially and
fime-wize. Another downside is that the fashicn industry s o
saturated that it's hard fo stand out, 50 you have to work
really hard fo differenficfe yourself ond be seen.
Mode-to-order designers, in porficulor, have frouble finding
success in this “fast-poced. inexpensive clothing' environ-
ment becouse ther goods don't hove a guick fumaround
time and are expensive. Thankfully, the situation is one of the
mest tolked-abeout topics at the moment, so it's easier fo
educate consumers about the trade-off and frue cost.

What has been the most memorable experience of belng in
the fashion industry so lar?

| would have o say thaot one of my most (recent] memoro-
btle experiences was having Dodie (o Brtish singer-song-
writer] periorm in one of my garments. A true pinch-me
moment! Her initiofive to support independent designers is
very thoughtful. Kudos fo her and her teom!|

Who have been the most interesting people you've met so
far?

I've hod an incredible opportunity fo meet so many models,
photogrophers, teachers, and other designers in the
industry! [All the pictures you see are works of these incredi-
ble orfists, you wil find them fagged in my Instagram
occount.}] They truly changed my perspective on competi-
ficn. For me, now, it is all about supperting each ofher and
uplifiing ecch other as o community because | fruly under-
stand what it tokes. I'm so glod | got a chance fo meet
some of these creatives; they are oll very interesting with
unigue personalifies aond bockgrounds.
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TV ONE AUSTRALIA

TV1 is an entertainment and |ifes’ry|e g|ObD| streqm-
ing platform cffering Australian content. TV] pro-
motes the most exhilarating events, the most glam-
orous and successful people, the most in-demand
celebrities, the hottest rising stars 8, and the most
exciting trends down under. TV] may be new but
it's most certainly in demand and 100% Australian.
We are committed to making Aussie local talents,
events, and entrepreneurs easily accessible to both
our local and international audiences via the high-
est quality streaming technology.

Co-founded by the StarCentral Media Group and
the Australion Milionaire Business Network, the
TV1 channel is the home for independent Austra-
lian Screen content. We very much welcome our
local screen practitioners from emerging through to
the established to make TV their home. By stream-
ing your content on TV1, you join a family of rising
stars, entrepreneurs, celebrities, and various artists

MISSION: Qur mission is to present the most
unique and compelling original Australian content
by tapping into the hottest local talents and events.
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BURLESQUE.COMEDY.CABARET
— DINNERANDA SHOW —

Located in the notoriously colourful and historic nightlife district of Kings Cross, the Bamboozle
Room will transport you to another time and p!a.cefor a taste u_f the risqué glamuur DfS}ﬁ:lnE}f in a

bygone era.

Bamboozle Room shows are performed by Sydney's most skilled and engaging dancers, comedians,
and vaudeville entertainers. Tickets to public shows are available r,[[rectl}r fhmugh the Bamboozle
Room website.

The Bamboozle Room usually seats up to 70 people with table seating. This gives audiences a sophis-
ticated cabaret experience that is saﬁ.', intimate, and as m:tg[ca[ as ever. Youw'll enjoy the show and
your meal from your own table while still being close to the action on stage. The food is delectable,

and the cocktails are to die ﬁJr.

Thq.r also create customised entertainment ﬁ:r private parties and corporate ﬁmctiuns- at their
place or yours.
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Robbie Canner B not your average model, At 45 yeors old, she
has defied sterectypes and shottered bamers fo become an
imtermofional sensation in the word of modeling, Mot only hos
she graced counfless runways and mogozine covers, but she
has also foken on roles 05 @ judge, drector, ond owner of presh-
gious pogeonts ke Ms. Australia, Mew Zealond, and Oceania
Waord Universal, Ms. Regal Warld LUniversal, ond Ms, Mojestic
Waorld Universal.

REobbie's joumey fo sueccess reached new heights when she was
crowned Ms, World in 2018/19 and Ms. Word Universal Elite for
020,21, solidifying her ploce as o frue icon in the industry, But
her achievements go beyond the giitz ond glomour of the
fashion warld,

Having experenced the trogic loss of her son fo cancer,
Robbie's life took an unexpecited tum, The emofional and
mental furmail she faced led her to dark thoughts, but her inner
strength prevailed. Determined to moke o difference, Robbie
emerged from her sinuggles with o renewed purpose, She
become o passionote advocate for mental health, spreading
the messoge that age B no bamier to resiience and personal
growth,

Robbis's plofform os Ms, Wordd provided her with o powerful
voice to rose awareness and funds for cancer research, Her
pubic profie hos ollowed her to promote her platform and
inspire. others, proving thot anyone, regordiess of oge. caon
ochieve remarkable things,

But Robbee's impoct extends for beyond the world of
pageantry, Robbie i an exceplional model and industry expert,
3he shares her coptivating journey, shedding light on fhe strofe-
gies, challenges, and fiumphs she has encountered along the
way, From her coreful brond selection to the power of
confidence and digital plotforms, Robbie's story serves o3 an
inspiration for ospirng professionals in the industry.

For REobbie, the jowrney begon by idenfifing bronds and
products that resonated with her personal brand and values.
she diigently followed those that Dest fit her circle, detving info
the infricocies of their representation. Robbis's passion for
leaming led her to explore similar products, unraveling the
possibilities of colloboration and how they could contribute fo

her growth. As her sphere expanded, her nome became synon-
ymous with excellence, forging o path to success,

Reflecting on her experence, Robbie emphosizes three essen-
ficl factors for aspiing professionals entering the industry. Frsthy,
she highlights the significance of defining one's desired role
within @ specific product or brond, aiigning it with persanal
business gool and onling presence, efondly, meticulous
reseorch ond understanding of every aspect of the produch or
event provide the foundafion for presenfing one's unigue
perspaciive durng collioborotions, Lostly, Robbie encournges
newcomers to exude confidence, occompanied by o compre-
hensive understanding of the industry, to propel themselves
aheod aond achieve graatness.

Robbie's joumney spons decodes, evolving olongside the
industry’s fransformation. With nostolgia, she reminisces about
the challenges of the "50s and 70s when agents and foohwaork
were the paimary meons of commupicaiion. However, she
recognizes the immense advantoges that fodoy's professionals
have with the rise of social media, These platforms have revols-
fionized the indusiry, offering unprecedented opporfunifies fo
connect, network, and showcase talents. Robbie odvises
aspining  professionols to leveroge social medio’s potential,
harmessing its reach to enhonce thes coreers,

Throughout her career, Robbie drew inspirafion from iconic
models of her generation, including Christie Brankley, Cindy
Crawford, Jane Fondo, and Jemy Hall. Ther infiuence. along
with the glossy magazines that were like bibles o young aspinng
meodels, helped shope Eobbie's growth and aspirgfions.
Addifianally. her time working ot the prestigious June Dolly
Wotkins model agency provided her with valuable insights and
a stepping stone fo success,

Robbie fimly believes that success in the industry lies in
understanding oneself, confinuous leaming. aond following
the right path while resisting the femptatien to venture info
unrelated areas, Defying doubters and pursving personal
dreams with unwovenng deferminafion are the comerstones
of Robbie's achievements, With resiience and unwavering
focus. she encowrgges aspinng professionals to set their
sights high and never let onyone deter them from gchieving
their dreams
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Amidst her modeling corear, Robbia also
dadicales harsall to her role as a 5ports Thara-
pist. Her days are filled with video castings fos
commearcials and TV swork, showcasng hers
varsaliity and dedication. Currantly. she s
eogerly planning har fashion sesk walks n
rerownad fashion capifals such as New Yark,
Faris, Landan, and Milan in Septamiber 2025
Rablse's pockad schadule s o tastameant 1o
her firedass pursuit of excallence.

Like any jourmay, Robbia's path has encoun-
lered obstaclas. In mamants of difficulty, she
terris infrospechve, investigating wheara she
could have mode diffarent choices and
sepking  opportunities for leaming  and
growin. Robbie ocknowladges thol dwelling
ar the post serdas no purposs, and instead,
she approochas sirmiar situations n the future
with @ [rash  parspectve, ormed  with
newlaund wisdom.

Qutside har profassional porswits, REobbie
embraces a walrounded Ifa. Shea fines
solace in ampla actvibes such os walking;
unwinding In frant of the TV, and chenshing
momeants spant with lovad ones. Robbie
esogerly awails the next big adveniure,
eagery anficipating tha exciing opportunl-
tias that lle ahead.

Mativalion, tor Robbie, has within the dapths
ol her rmnd. She ratlects aon ber siteation and
assassas the basl path to reach her goals.
Rablse drows nspration rom her photo
collection, explodng woys fo update har ook
and veniure inlo new areas within  her
draams. Casting nabsorks and canvearsatlions
wath tellow prafessionals m the industry fuel hare
matvation, praviding insight inta he avalving
landseaps and spuming her onsoand.

Rablwe Cannars jourmeay in the socl madia
and madia ndustry 15 ona of parsevanncs,
collaboration. and ncredible achiavemants.
Har story showcases the power of stratagic
colaborations, vrwavernng  datarmination,
and the abiity o adapt fo changing fimes.
Robbie's nomative sarves as a guding light for
aspiing profassionak, inspring them to forge
thair path, seize opporfunitbias, and lsave an
Indeiitde mark n the induostry. Through hae
axpearancas, Fobbia proveas that wilh possicn,
resiiencea, aond a cleor vision, anyons Son
franstarm thair draams into reality.
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COMING SOON...
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