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Introducing Rising Entertainer OFf The Year Kristin Venae, Mrs. Universe Australia 2022 Joanna Gunay
Seasoned Model Gwen Barcenas and Model To Watch Out Fer Tarig Muhammed
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OPENING REMARKS

lt's hard fo believe we're already in October

of the "New Year" 2022 It is easy to be
discouraged when the plans we have for our
year are overturned with uncertainty. This
issue will inspire you with stories of how these
enfrepreneurs overcame the most extraordi-
nary challenges - with sheer willbower, good
old-fashioned grit, swealt, and tears. learn
how to navigate your business through the
pandemic that feels like it's here to stay, plus
read practical tips about how fo market your
business in this day and age.

S ue TU rmer
Editor-In-Chief
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FEATURE
Get to know fashion designer Hasmik
Danielyan
L
MLIGHT

out more about emerging
designer Meiyou Seng

16.

Meet some of the emerging models

and rising stars to watch out for in

2022: the talented Kristin Venae, Tarig

Muhammed, Joanna Gunay and Gwen
Barcenas.

Introducing Qogii Flower - An interna-
tional journalist, founder of OOGI|
Fashion and QOGI| Edu, as well as the
co-founder of Knight's Australian Mon-
golian School
20.
NDUSTRY TIP:
Global Elite Entrepreneur’s guide to
the four most essential marketing
elements for 2022

ENTREPRENEURIAL TIPS
Five of the best responses for entre-
preneurs to take in these difficult times
of being in a pandemic
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| BUSINESS CONSULTING

At Elite Success, we believe the first step to achieving success is understanding ‘you' We are dedicat-
ed to supporting startups and small businesses all over the world. We loke the time fo listen becouse
every entrepreneur has different needs. You know your business better than anyone else so we want
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DESIGNER SPOTLEGHT: HA M

Hosmik Danie 5 C n interested in horme
i les IJrlﬂ ﬂ'u-'

with truly speci
-sf-,'le r.:ru:i qn._l-::lif-.a

al Bite Enfreprensur mogozine recently caught up with Hasmik to discuss her joumey in the
on industry and here's what went down:

Can you tell us more about whal inspires you to be creative?

With the birth of my doughter came m
newfound sen

designs.
The new pn

impelled to design sp
In the begin




DESIGNER

Downside to being a fashion designer?

Thare isn't. | adara my work and | pul all
My poxssion into il

What haos been the most memorable
experience of being in the fashion
industry so far?

| highly appreciale highly  hoeman
relafions so for me the most memaorable
exparence is the priviege of meesting
GREAT paople,

Wheo have been the most interesting
people you've met so far?

Fashion & a choin work, we can'l
funclion by ourselves bacouse theare are
50 many peopla behind every projec! so
lcan't single oul one pearsan, | have meat
so many profassionok in diferent fields
thial hove confineously Baen the source
ol inspiration for me. It's the people |
work daily with,

What has been the most valvable lesson
you've learned while in the fashion
industry. This can be about the industry or
about yourself,

suppose in every fiald fo make youw own
woy you need fo have consistency and
persevarance.

Is your family supportive of you being a
fashion designer?

My lamily has beean supportive through-
out the whole joumney, | think without
thair suppart | wouldn't have reachad
whare ['m now,

If you could go back in a time machine
to the time when you were just getfing
started, what would you do differently?

Obwviously, you make a lof of erars along
the woy Bul that’s the only woay you
LEARM. .50 | woukdn't change anything. |
appreciale my life lessons.

What is the best advice you have ever
been given?

Fram my mialher: To achiave somaihing.
you nead o wake up early and go fo be
kate. Hard work is the key fo success,

What are your future plans? Inside your
career or out of if,

Obwviously o expond my brand Analo-
gias infernaticnally,
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Melyw Song was onginally Bom in Ching, but grew up in Jopon - she's Korean Chinese, She
meved to London in 2002, studied for & years in Central Sqint Martins and she st groducted from
University, 3he's an emerging designer to watch out for in 2021

Fobal Elite Enfreprensur recently cought up with Meivw to discuss her braond and hera's whot
want down;

How did you get into the foshion industry?

My mum wos a fashicn designer, 3o since | was young, | was always interested in fashion ond arts.
She recommendead that | go and stedy in Centrol Saint Marfing which | think was the best decsion
| ever made,

What do you like most about being o designer?

| think Being o designer means you con express your feeling and conviction not just by words obko
by weork, Often, | found it's difficult fo tell everything by words to other people sa | think this is the
best woy to exprass who | am,

Also, of course, I'm simply just enjoving the moking and designing process, All of my stuff is hand
made so the process itself will toke a realy long time, F could be physicalby very tiing but mentolby
feeling good cnce it's done

The downside fo being o fashion designer?

Long work howrs, | think it will depend on whaot kind of designer you want to be. Personally. | ke
designing both textiles and sihousttes by myself, | don't really ke wsing alrecdy existing designs,
ol mokes everything from scrotch which wall be g long process,

| understand why fost fashion exists but | want to create the trend, be a real designer not just copy
other peopla’s work. 50 although it's along process, | believe it's worth it, | also believe that each
collection’s concept B very important, Of course, foshion is albout the visual 50 | need to make it
visually beautiful aond interesting but ot the same time, if there is no meaning (concept) behind it,
it will be so shollow and meoaningless. We, designer con vse owr collection to send other people
messages 5o why not do sof

Ancther downside will be the people, Honestly speaking not everyone in this industry is nice, It's g
vany competifive industry so someatimes you hove to deal with mean people. When | wos o young
teenager | thought “The Devil Wears Prado” was just a film so they over-sxoggerated the fashion
industry but soon | realized that they really didn't, Actually, the director wos beaing very genenous,

What has been the most memorable experience of being in the foshion industry so for?

My wihole fime in C5M, | sow how much people work, How possionote people are, F's quite scary
o know that it’s so nomal to work 3 days without sleep before the deadine. Also, during my BA
course (Iyears| except for 0 kong vacction, | only went out with my friends or fomily about 5
fimes? | spent eveny single minute on my textiles and fashion,
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Another thing will be London Fashion Weaek. bwas an interm
for APUIAN a few years ago, On the actual shaw, that was
20 bugy and so many things going on, That was definitaly a
greal axparance.

Whe have been the most interesfing people you've met so
far?

Alice Wallbaioved. 5ha was my tular lor the shar couwse
and foundalion course, She works for high-end fashion
bBrands such as 3onia Bykial. Shea is d super anangealic, lovely,
and cleves person, Al tha same lime, the & very honest and
sy things in a very straighforward way. Somea paople say
sha is harsh bul | absolutely loved | because she k& always
on point and |1's vary aasy o understand. Also, | didn'! pay
for going to schoal o make fends with my tutors, What |
neadad wias somaona who could push me and make me
leam things. | completaly tust her even when | did my
hMostar's course | vsad 1o conbact har.

Allhaugh she sween' | my tulcr onymoare she did give me =4 :
many importont suggestions, opinions. and helped
mentally. | was also her assstant tulor for Cenfral 50
Marting' summer course. She was d really nice boss as wi
| just smply leamed 50 much from her. ;

Anathear parson will be Derak Lawlar. | did an inta
him. Although, wa hove fotally diferant styles. s
codours. My collection is always full of colours but
le use black and whila cnly.

However, | leamed a lat af things fram him and
vary nice and kind boss, Mot only did | learn o lot
frarm Kim, bul he also did answear all of the guastions 1w
curious about,

Righ! belare the lashion show, | hod 1o do a bit of overtime
warking but | was very happy to dao if. He i kind of the boss. @
who makes you leal you want to ba parl of his leam g !
make the collection better and balter.

What has been the most valuable lesson you've
while in the lashion indusiry. This can be about i
or about yourself,

DIY skills. Mot sure about ather schoolks bul CSI
not the place ta leam "skills/ technigueas™.
think. Moke you leam by yoursall,

In this industry, | learned thal nathing s impos
it

Is your family supportive of you being a fashion de:

Az | mantonad balore because my rmum wWios
designer, my lamily & very supporfive, | ako have ale
suppordive husband, Without their suppart, | colldn™h da il g )
i, Al
If you could go back in a fime machine to the fime when i
you were just geffing started, what would you do /
differently? ;

Probably, | will do more infemships. Unfadunately, most of
Hhe LE fashion brands den'| pay intem shudents but yeu will
leam a lof from them so | think it's dafinitely waorth Irying.
What is the best odvice you have ever been given?

Naver give up. Nothing is impossible.

What are your future plans? Inside your career or out of it

| wart to work far few high-end lashion brands for g few
vaars first then make my own foshion brands,
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MEET THE 4 MODELS TO WAICH
OUI FOR ON THE RUNWAYS

Photographed by: Jay B. Gaerlan (@bilgaer25)
Makeup by: Contessa El-Kazzi

Featured Models:
Kristin Venae
Joanna Gunay
Gwen Barcenas

Tariq Muhammed
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Keisiin Venae

Kristin Yenoe s an Ausiralion octor, singer, songwriter, and
model - she groduated from the Sydney Acodemy of Film ond
Televison. She was a host of the documentary series ‘Topical
Funch,' ond she's due fo oppear in the upcoming Kyle Lovett
fesature film “Lickerish.” Krisfin also hoppens fo be o friple threat
perfomer with sculful and rhythmic vocal fonality, Starfing her
live performance tours ond orfist development s o member of
varous bonds such os the Letin group 'Ritma De Tropical',
‘locse minds’, and The Mognificent Compaoneros;” She
lzunched her debut album “Black Widow” kast year — a nostal
gic and refreshing blend of Pop/RNB/Rock & soul,

Her debut single '$till Here' has been described as an 'ode fo
love.' Its first review described Venoe os having 'the some
gripping and soulful vocol eminence as Shania Twain, Celine
Dion, and Marioh Carey. keep an eye out fior her next single
release, '| am Woman'. '5til Here' ond 'Lulloby’ which are
ovailable now on all streaming platfamms.
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Tarig Muhammed -

With his positive atfitude, Tarng Muhammed wos chosen to compete In the Mr. Culfure World Intemational 201 % pageant in Vieinam
- he represented the Australion culture as an immigront living in Australia. He was eventually awarded the 2nd Runnar-up fitle. Tarig
5,

iy
-

; _ Is a fashion model with experience walking runways for locaol and infernational designers as well as charity and fundralsing shows.
; ; © Besides being a model, he olsa has a masters in business (intemational business ond marketing) from Chares Sturt Uriversity, Syciney.
\ "t ™
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Gwen Borcenas was bom ond lgh&i'd' i

University in Cebu, where she graduated wi
Therapy and Mursing. Gwen Irru’l"lfgircﬂe
career in Mursing. She continues fo exp new 5 In b
Fashion has alwoys been a possion of hers. Gwen's y is not only in
fashion; she ako has a flair for nterior design, These days, she sirufs her
stuff on bath the unwoy and the halbways of healthcore, toking core of

people in style.
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Oyuntsetseg Olonbayar aka 'Oogii’ has been living in Australia
since 2012. She runs several businesses and has also been
working in an Australian Information Technology company in a

sentor pos ttiom.

It never ceqses to amaze ws how much precious time most people waste frying fo find
that imaginary shorfcut that'll lead to maossive wealth and entrepreneurial success
when the only real way is staring them right in the foce: genuine enfreprensurs who
wont to be successiul in business needs to put in d lot of careful planning, research.

- and-hard ‘wark - and that's whot Oyuntsefseg Qlonbayar aka OOGH Flower has done
over fhe years.

oOGH started her corser af the oge of 20, by getting o degree in Joumalism. She then
entered o competition thot wassearching for somecne who would be g newsreader
on Mongolion National TV, After a lof of effort ond perseverance, she eventually won
the contest. which is held every 14 years. Eventually, though. she realized that her
pastion was not really in being o newscaster but in fashion, 30, she left joumalism to
focuws more on fashion, This risky move hos eventually paid off, s she hos built one of
the fastest rsing fashion empires. 3he went from creafing glomorous aond comfortable
shoes to making exguisite handbags and now occessores. She has also expanded
frorm an onlineg business to a refoil store in Jopan and just recently in Mongaolio.
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BUSINESS _ BUSINESS

ENVIRONMENT OF COVID-19
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FIVE BUSINESS CHALLENGES IN THE WORK
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The workd confinually challenges us fo be our best possible selves. but how can entrepreneurs best
ensure that they are prepored for these chollienges?

From compony conduct to compony communication ond the impact imposed by COVID-19. let's
discuss the best responses for enfreprensurs to take in these difficult times.
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Company Communication

i
I I i e

The COVID-1¥ pandemic has revolufionised the way that we work, We hove begun to take fo our desks
ot home to get the job done. which hos severely impocied a company’s ability to communicate with
each other, As workess are no longerin o concentrated orea in their offices, enfreprensurs are becom-
ing increasingly warried obout how best to meet company torgets

L]
Ll
L]
Ll
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A great woy to boost communication methods B through video streaming services such s Zoom. This
ollows your teom’s conceniration info one areo once ogain ond, assuming no technical difficulties.
enables clear communication re-establishment,

Company Conduct

Consumers ore becoming increasingly interested in a company's posifion on sockal issues, which is o
crucial challenge to enfreprensurship. f you connet understand what your consumesrs want, it right
be difficult for yvour company to appear relioble,

L]
L)
'

As an enfrepreneur, by gouging on understanding of consumer waonts in your opproaches to things,
you moy be able to implement more environmentally fiendly initiatives. For example. showing
consumens thot you are o compony that cores about the broader issues and not just obout business,

Company Compelifiveness

As an enfrepreneur. you will always be compefing ogainst the next best person, but COVID-19 has
severely chonged how we do business. it s not worth fargeting your maorketing straotegies fo things that
people will only see if they enter your stores, as online purchasing has skyrocketed,

-l - -

+“

For this reason, you must develop your sackal medio presence ond begin creating o presence on thers
that your consumers con interact with, ollowing you fo remain more competitive in o muech more
complicated wiorld.

R [ ——

Company Health

While doing business is the primary gool of any enfreprensur, considenng that your workers, and
yvourself, need to foke core of such a crtical fime s also crucial fo productivity ond overall happiness.
This can octually domoge infermcl reloficns if people are dissafisfied, moking this o fop pricrty motter.

Taking frequent breaks is o grect way to look after yoursetf, Understanding thot some workers may be
more affected thon others shows vour willingness to be considerate and caring of your warkforce os
an entreprensur.

Company Finonces

Finalty, money moy be fight ot the moment due to the imposifions of the pandemic. ond it is essential
to reqlise that asking for help & neceassary of this time.

If you hove loans, speok to your bonk about potentiol extensions. ond fap info your network to see if
they are willing fo support you in oy way possible,
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TV ONE AUSTRALIA

TV1 is an entertainment and |ifes’ry|e g|ObD| streqm-
ing platform cffering Australian content. TV] pro-
motes the most exhilarating events, the most glam-
orous and successful people, the most in-demand
celebrities, the hottest rising stars 8, and the most
exciting trends down under. TV] may be new but
it's most certainly in demand and 100% Australian.
We are committed to making Aussie local talents,
events, and entrepreneurs easily accessible to both
our local and international audiences via the high-
est quality streaming technology.

Co-founded by the StarCentral Media Group and
the Australion Milionaire Business Network, the
TV1 channel is the home for independent Austra-
lian Screen content. We very much welcome our
local screen practitioners from emerging through to
the established to make TV their home. By stream-
ing your content on TV1, you join a family of rising
stars, entrepreneurs, celebrities, and various artists

MISSION: Qur mission is to present the most
unique and compelling original Australian content
by tapping into the hottest local talents and events.
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