A publication for established entrepreneurs, business leaders and game changers $4.95

4 B

E N T Her N e =

NOVEMBER 2021

HOW TO BOOST YOUR
INSTAGRAM REACH

WONDERING HOW TO IMPROVE YOUR
INSTAGRAM ENGAGEMENT ? THESE TIPS WILL
HELP ¥OU GET MORE LIKES AND COMMENTS.

HOW TO CULTIVATE MENTAL

TOUGHNEGSS

HOW TO FACE THE CHALLENGES
OF THE PANDEMIC HEAD-OM
AMD FIND WAYS TO THRIVE

MAKE WAY FOR

AN ENTREFREMNEUR
TOWATCH OUT FOR

2022

AN

APV

FOLLOW LIS QM1 ", L i b & LIKE LIS OM



1R D ) i
L

§ I.
i
o

k|

SUE'S INHOUSE NAIL & BEAUTY

44 WOODLANDS DRIVE, THORNTON NSW 2322

PH: (02) 4934 2831 MOB: 0402 281 721

EFTPOQS 7/ CREDIT CARD FACILITY AVAILABLE

EDITORIAL

Editor-in-chief Chief Marketing Officer
Sue Tumer Mike llagan

Photographic & Art

Dave Choo, George Azmy. Brooke B, Oliver Smith,
Gary Abelia, Deepak Kubendran, James Moo, David
Moore, Raf Flores, Charotte Price

Marketing

Alex Abella, Krissy Anderson, Blesen Maynigo, Barmes
Luz, Joson Harris, Stephanie Macabenta, Charles
Chan, Jenny Hu, Chewwy, Ienaida G

Writers & Contributors

Olivia Robinson, Shiwani Gurpah, Renae Smith, Holly
Phillips, Jenny Hu, Charles Chan, Jill Antonio, Scott
mMurray, Vanessa Jensen, Leanne Harison, Patricia
Higgins, Judy Fiynn, Angle, Kalrina R, Eommel P. Chiis
tian @, Christine Claire dela Pena Dasein Catedrilla

While every effort is made te ensure the information in
this magazine is comect, changes may occur that
affect the accuracy of the copy for which GEE holds
no reponsibility. Th opinion of confributors are not
necessarily those of GEE's staff. GEE disclaims liability
for those impressions.



[
e E I L L T T T E T R

-
L]
L]
L]
[
L]

]
-
L
L]
o
i
N

L]
i
=7
i
i
L
i
L}
i
i
I
&
i
|
'
]
i
|
I
I
L)
-
L

GLOB AL

LT

ENTBEFRENELR

0

14

20

30

36

Spollight: One on one with Matt Ryder, the
CEC of 7th Level

Power Player: Find out more about Fabrizio
Maoreira, the CEO of VIP Music Records

Interview with a Millionaire: Get fo know
Janine Manning

Cover Stery: Introducing the inspirational
Kamran Karim

Soclal Media: How to boost your Instogram
account using the right hashtogs

Business Tips: Five woys to buld mental
toughness during the pandemic

Entrepreneurship: Five weays o create
cantent built for social media

Olur latest issue for this year is one that skays true
to our central tocus en al thngs entreprenaur,
However, ot Global Elite Entrepreneur we are
possionate obout empowering  enirepreneurs
worldwide Its crly nofural that we wish 1o share
information that is beneficial fo this cause, including
some weightier issues that are of topical
relevance

[t's & unique blend of content that shapes our
summer edition of Global Elite Entrepreneur. IF's o
[ubilant calebration of exciling new rising stars that
is erhaneed by articles that pay dee attention fo
the imporiant factors that affect us in society - and.
in partiogar Entrepreneurs

We hope you enjoy reading it as much as our
hegim did in creating |l

Sue Jurner
Manoging Director
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An ex-special forces sérviceman for the Australian Defense
Force, Matthew Ryder is no stranger to high performance. It
also explains why he went on to start and grow a string of
fitness centers before ‘relaxing’ into sales full-time.

As O butiness ownar, Malt quickly camea to undarstand how esential seling and persuasion are to
helping people get oul of their cwn way and achieve whatl it is they really want.

wWithin threa monthe of anterng the world of high-ticket soles, Matt was clearing 5258 a month In
straight commissions using his own personal shde of selling: Later, he thilted his process fo NEPG and
the rest is history. Roughly 20 days into switching his procest fo NEPG, Matt begon hitting

§1 ilglgmsnfhs corgstantly.

_'"Eévﬂr'ld h‘ii_kean and astute abilitias o a business leader, Malt has also achieved tha rare faat of
Ladaming sevan figuras in pura sakes commission a year - reprasenting close to §1M / manth in confract
widlue.

)

Wa racently caught up with Matthew to decuss her journey in the industry and here's what want "
dlowin

What are you curmently doing to maintain/grow your business?

I'm a big advocate of content marketing. Much of our growth has come from my commitment to . -

angaging and delivernng value to ouwr clients and our market as a whole. Providing a steady stream ; =

of relevant insights, inspiration, unique ideas and core carear advice to clents and patantial clients T a—

has been central to our growth. We built our company on transfaring our knowledge and axpartisa, . - ‘
whera other firms are purely focusied on the sale. b e

‘What form of markefing has worked well for your business throughout the years?

We uza g combination of fraditional marketing stratagie: and out-the-box nitiatives. Wea've also had
BNOMOoLUS succast leveroging digital marketing via varous social media platforms, including
Facebaok, Instagram, Linkedin, and YouTube.

What social media platforms do you usually vse to increase your brand’'s awareness?

Right now we're primarly focuzad on Facebook, Ingtagram, Linkedin, and youlube. I'd lave 1o be on
all platforms, but it's difficult to be great juggling so many channels and new plattonms, By keaping it
hyper-focused, our chants know whare to go far insight and advice. | love podoasting as wall. It's a
greal tocl for long-farm customer engogement and thal builds trust and authority.

a4
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Whot Is the loughest decision you hod to make In
the lost few months?

The pandemic's definitely been a balancing act
with regords 1o going hord on the value side as
fhere i no direct IRDI. Putting ideas oul there
without knowing how people will respond s
always nerve-wrocking, bul we're experts and
believe in what we say, which has fumed into
pogitive neachions., Sometimes you haove to take g
gambile lor the keods you wanl now and higher
quality leods in the fulure, We recently spent
quite o bl on thase strolegies and given That it
wos not o “kroditional” compaign * that was a big
move for us, but 5o for, so good,

How has youwr business been alfecled by the
COVID-1? pondemic?

We definitely hod to pivot strategies ot the start,
but the pandemic-induced surge of solo-prenu-
ers and stort-ups has actually enabled us to grow
= very quicklyl | believe we've increcsed new
clenls by over 45% month-to-month over the
past & months alone. In foct, we were just nomed
as one of the Inc 5000 fostest growing compo-
nies. plocing in the top 1200 wordwide

How have you adopled your business operations
in response o COVID-1% ond Hs ossoclafed
impacis?

We diversified ocross mulliple morketing
channels, ensuring not fo be reliont on any one
medium

What have been some of the most Important
lessons you hove learned becaouse of fhis
pandemic?

Redundoncy ond fiexibility ore keyl It's been
challenging on many levels but we committed fo
consciously doing our best to remain fluid and
proociive, instend of reacfive,

Whot do you hope fo see hoppen In the near
future for small businesses all over the word?

| hope what wa've gone through helps small
businesses who weren't prepared, prepare for
the future. The pandemic showed the harsh
comnsequences of not planning ahead of having
an emergency strafegy in ploce. Funds and
account managamant are integral for small
busnessas 1o siay olve in bmes of cnsis. For
gxomple, 1he comec! fracking o amployeass
revanue, noving o company reasury account 1o
fall back on il necded. Hopelully, pecple wil
have game pions in ploce for future Dlock swan
events

What advice would you give 1o a newble Entre-
prenaur seting uvp o new business in this
pandemic?

Crisis con leod 1o even gregler success. A
pandemic doesn't meon not to fry. There 15
someone in EVERY industry that has figured out
how to moke COVID work for ther business. The
people who did, sow the pondemic as a sclvable
problem. not o3 an insurmountable mountain.
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MEET THE CEO OF VIP MUSIC RECORDS

I

RIZIO

MOREIRA

Fobrizio Morera B an Ecuadoran polifician and business
man. He cumently resides in the United States and uns The
Mareira Organizofion which 5 an orgonization that was
awarded by INC 5000 as ene of the world's hottest digital
agencies. Along the way he became a prolific angel
Investor and venture capitalizt, eventually co-founding the
Brooklyn-bosed record laobel VIP Music Records - o lobel
that Is est known for managing the bookings of the ropper
Soulla Boy from 2013-2014, VIP Muslc Records was bom In
2009, and today, the group has agreements with The
Orehord Music, Sony Music's distribution division to head ifs
ALR department. The company was able to get Dwaoyne
Domonick Grant fo join them, as well as a talented hip-hop
recording orfist. record producer, songwriter, and ropper
known as D-Teck - who waos a former exaecutive at Konvict
Muzik. He is olso o voting member of the Grammy Awards as
well as an internaotional speaker

Global Effe Enfrepreneur recently caught up with Fabrizio to
discuss his joumey o enfrepreneurship and here's what
WEMT oW

Could you please tell us more aboul yourself?

|'m the former president of the Chaomber of Young Enfrepre

neurs in Ecuadar for two consecutive tems. | own 2 compao

nies; The Morelira Organizofion, and VIP Music Records. The
Mareire Organizofion was recognized by Inc 5000 In 2017 as
one of the fastest-growing companies in the USA. | am also
an advisor on business manocgement through the Interna

fional inffiotive YWL (Young Word Leocders). a former
President of the Young Enfrepreneurs Committee of the
Chamber of Commerce Manta, ond o former member of
the Metwork of Young Leaders of the infer-amercan Deve

cpment Bank. | used to be o condidate for congress in
Ecuador and I'm ako o promoter of Free Trade Ideas and
fraining activities in Ecuador with the parficipation of the
Friedrich Maumann Foundation.

Con you describe your journey to success? When did you
slarl? Did you ever imagine you would become ihis success-
ful’?

| started my own business around the age of 14. A giff arived
that was every feenoger's object of desire: a Nintendo
console, a video gome conscle that would chaonge my life,
At that time, it wos very difficult for low-income families ke
mine to be able fo own a video game consode; bock then, 1f
was eqsker to “rent” than te own, and for many nelghbors,
history repeated itself. Some of them decided fo offer me a
few “sucres", our loecal cumency, in exchange for being cble
te play, We thought about sefling the console, but my maother
decided that | could keep It on the condifion that | bought
the games and that | saved for my education

| saved ond grew as an entreprenaur, Maybe | didn't do if
thinking about the future. but by saving up to buy new
games: | offrocted more customers. Pretty soon, | was the
owner of a conscle and a variety of games thot | couldn't
aven use anymore becouse the demaond was sa high. My
savings were stable, so | changed my strategy: with the help
of my aunt and my mother. | was able fo get television an
credit and o second console with the intention of belng cble
te play: never thinking | was on the path fo undesstanding
what independence meant. | didn't change my lifestyle
though

hod my own income: a stable customer base and the
savings were now coming frem bwo consoles instecd of two: |
didn't change my spending but | did Increase my sovings,
because by now | was thinking about expanding. not hoving

fun. This didn't hoppen ovemnight; but with o combinafion of

a bit of luck and a kid percelving a need that others hod!
which naturally gove bith to o business endeavor, an
unplonned endeavor. from which | leamed that the strength
of an-entreprenaur Is in belng able fo see the needs in their
envirenment.
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What money mistakes hove you mode along the way that Any specific books that you can recommend to other enirepre-

others can learn from?

Trying fo jump 'all in° in a businass that | didn't know well
enough, This has a o do with me jumping ta win, and |
laamead the hard way! Whan it comes 1o mo u naad fo
irvast In kn e dnd praparation belfore o jurmp,
can't just jump and gamble in a business without any rese
or p naad o be radady. Even though there will
’ ta make d loss in tha and, it vou don't af least
dedge fo begin with, the learning "on the go' will
cost you woy more.

What have you leamed in the process of becoming wealthy
that others can learn from?

"Moo one can moaka you succassful; the will 1o succeed comes
fram wil " Thi my maftta, this s my phrase, there are a lol
of pecpla | of othars to halp them o become succast-
Iul but that's no ¢ il wiorks. You neead to go oul thera and
do It yoursalf and whil re daing i, pao will start joining
your journey and beliaving in you evan more.

If you could go back in a time machine to the time when you
were just getting started, what would you do differently?

| will change nathing. | think avery single thing | have dona in
my life has made me who | am ltoday and placed me whera |
om now. Can | be even bigges in the futura? Maybe yas, but
maybe | could als 2 [ | no maore
reddy to achieve mare success than | was when | was in my
early years.

What is the best advice you have ever been given?

My mom hald me o never give up.

If you could go back in a time maochine to the time when you
were first making a name for yourself, what advice would you
give yourself?

Caring about youw nome is not averylhing — Dan’l pul your
rnome in every single thing. Try $o analvze a situation a
thousand times first belore even thinking ol attaching your
name in i,

neurs?

“The Power of Habil” and "Why We Do What We Do in Life and
Business.

What is your main tactic when it comes to making more peocple
aware of your brand and engoging your customers? How did
your business stand out?

Its, and direct conbact, Communication is the key - you

to tell the truth even if the truth means it may potentially

domage your b reputafion. | can't be dishonest no

matier how much you pay me. The goal is not just to make

money but to teach o ignts and potential clients thal we are

thers o make then grow and advise then in areas | do have
knowledge aboul,

What form of marketing has worked well for your business
throughout the years?

The best marketing strofegy is the customer's own word, bul
whean it comeas to promoting a business, | really prefar videos

How did your brand stand cut from the rest of the other brands
out there that is similar to your niche?

| don't see any campeltifion becouse while there may be other
businesses doing the same thing os w i
always to be mare personal - pro

maorg than what the customer can afford, b

their business and halp them o grow. Al that point, | really find
little to no competition.,

What is the toughest decision you had to make in the last few
months?

Right now, to put our production team on standby.

What advice would you give to a newbie enfrepreneur selting
vp their first business?

Goa try it It may be hard, it may be difficult, but o keep
going vou will discover that it becomes easier, and you will starl
finding mora support rom athers,
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ENTREPRENEUR SPOTLIGHTINTRODUCING

Janine Manning is the co-founder of Rebecca Paoge which is o company ot
creates o range of baginne-fiendly. aasy-to-sew. Inclusive siza range sewing
pattarms and sew aleng with unrivaled fitting expertise. They have over 370,000
engoged and creative membars in their global community. The company is
also a famole co-founded UK business, thal began frading in Aprl 2018, They
hove 20 all-fernale employees and controctors who are based in over 10 coun-
tries and they all waork remotely. They also buck the frand in that aver holf of
ther investors are female. Digitally disrupting a fradifional industry means ot
they are scaling and growing quickly, even durng the COVID-19 crisis,

Fram o parsonal perspeciive, Janine sold a business 1o a Forlune-500 business in
1998, whan her 4 children were shill young. Aboul 7 vears ago she becamea an
angel investor, and two yaars ago she's one of the cofoundars of Rebecca
Page,

Globat Eite Enfrepraneur racantly caught up with Janine Manning fo discuss
har journay to entrepranaurship and hare's whal wenl down:

Could you please tell our readers a brief background about yourself and how
you started your business?

Alter university, | qualified as an accountant and guickly discoverad that |
enjoyed ‘roling my seeves up' and working in fasl-growing, early-stage
vantures, To build and broaden my skills, | completed an MBA 10 vears later,
and more recently an M5t in Social Innovation rom The Univarsity of
Combridge. | mentor a group each yaar for the New Iealand Women's
Nebtwark in London, and in 2018 Rabecco Poge was a mantes in my starf-up
group. She was explonng whethar she could tum her sewing hobby inte o
business, and at the and of 1he 12-week program, wea co-lounded Rebececa
Page Lid.

Can you describe your journey to success? When did you start? Did you ever
imagine you would become this successful?

| lelt Nevw Zealand for the ‘Kiwi OF' In London the day after my final university
exam in 1988 and starled working lor a large US computer company. After o
year | weant to work for a smaller company. who was a client of the large
camparny. The busness hod a fon of poltential but locked financial and strate-
gic diraction. | purchased 40% of the company and scaled it with my business
partiar for the naxt nine years. We ware acquired by a Fortune 500 company
in 1998, which meant that ofter the hondover period, my husband and |
refurned to New Iealand In 1999 1o bring up our four young children,

What is your main source of income?
Rebecca Poge Lid Is digitally disrupling tha troditional home-sewing maorkel by

building an onling B2C business thal sells sewing palterns, products, and
servicas fo an undersarved community with highly specific demographics, 45%

Hlanine anning
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of our evenue comes from the US 15% from the UK, 10% from
Australio, and 0% from the rest of the waorld

What are you cumenily deing to maintain/grow your business?

We are developing new onling verficals such as Sswing Surmmits,
sewalongs, and courses, Our subscription offering is oko very
popularwith our community of 370,000+ followers,

What social medio plofferms do yeouw usuvally use te increase your
brand's awareness?

tostly Focebook aond Instagram,

What Is your experience with poid adverfising, like FFC or
sponsered content compaigns? Does it work?

A5 a fost-growing, early-stoge company, we have chosen fo work
with the agile, specialist morkefing company 'The  Rurway
Media," This hos been cost-effective and efficient inimproving our
marketing ROl

What s your main taclic when it comes to making more people
aware of your brand and engaging your custemers? How did your
business stand out?

We hove o large, ocfive, and highty engoged Focebook commu-
nify, Cur customers share the garments they hove created in an
inclusive and positive environment, Rebecca is the 'foce' of
Febecca Page ond shares sewing videos ond posts, which
creates brond owareness,

What form eof markefing has werked well for your business
throughout the years?

We hove only been in business for twe years, during which fime o
combination of e-mail markefing fo our dotobose ond Facebook
{orgonic ond ods) hos worked well with our torget demographic
of women oged beftween 35 and 55 years. In saving that, our
fastest-growing demogrophic & women in ther twenties, and
these followers respond well to Instagram, We regularly offer our

-16 1L DEAL ELITE EMNTREFFRERMELR

affer our customers a ‘freebie’ pattem. which has been a greaf
wiory 1o build our community,

How did yeur brand stand out fram the rest ef the other brands?

Home sewing with an online, digital focus is o niche, predominant-
Iy ‘cottage’ industry, We stand out becouse of our ability to build
an inclusive and engoged global communify,

What is the toughest decision you hod fo make in the last few
meonths?

We decided to buck the frend and incregse our marketing spend
after the gnset of COVID-19 and the lkockdown, This has elevated
aur reach and sales,

What new business would you love fo start?

I'm nat thinking abouwt a new business af the moment, I'd like fo
keep mentoring younger entreprensurs and encourage more
potential investors |especially women) to support starfups and
early-sfoge companies. We ore proud fhat over half of our
investors gre wamen and that we hove an allbwomen boord of
faur,

What is the best advice you have ever been given?

My first boss. when | wos o student, odvised me to treat my univer-
sity day like a workday and olsa to clear my in-tray each Friday
morning. This helped me to develop productive waork habits from
an eorly oge. More than 30 yeors later., | still follow his advice, and
he sfill does my fax retum,

What advice would you give fo a newbie Enirepreneur?

B2 careful about who you choose fo work with and who you toke
investment from. Actfively engoge with your founding investors,
From the start, cross the 1's", dat the I's, and keep an open mind
and an agile mentality. Prepare o Shareholders Agreement,
understand it, and then file it owaoy. If you ever nesd to get it out,
thera could be trouble chead.
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unique about your business?
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“Patience is a virtue! Instead of
expecting to become a success
overnight, one needs to be patient
and %od their way towards
success.”

Knowing whaot you know now, is there anything you would have done differently when you were first starting out?

You will find me incredibly poetic here but, | don't think o person should think of undoing their previous mistakes. Ask me
why and the answer will be that | find thot mistakes define the joumey to success, so one should not regret any mistakes
they might have made In the past,

What challenges did you have to overcome af the beginning of your journey? How long did it fake you fo find success?
| amn sfill a long way from being successful in the way I'd want to be; however, my chollenges hove chonged since |
began my first business, Initially, | used to be wored about matters ke finding investors, and finance, while now | womy
more about things like product sustainabllity, marketing. etc,

What strategies did you first use to market your business?

| think the most commeon strotegies for business are the ones where | emploved myself in the beginning, | also took
advantage of the varicus social medio ptatforms and heavlly ufilized them to promote my business ond create o market
far my products, Now, it is more word of mouth siteation, o family of clientele, and the likes.

What hos been the most valuable lesson you've leamed while in business. This con be aboul your Indusiry or about
yoursell,

Patience is a virtuel Insteod of expecting 1o become o success ovemight, one needs to be pafient and plod their woy
towords success,

How do you define success?

Infernal sotisfoction and the grofification that one abtains when you see your business being frusted by o kot of people
and knowing that vou are the person behind the business, That & what | coll siscoess.

What have you enjoyed most aboul starling your own company?

A person like me loves evenything about the experience of starfing their own company. It is ke yvou have o baby, and
you are watching it grow. The first clients are like the first steps; the 2nd product is ke the baby has lecmed o new word,
%0, | can not as such define ony specific thing that | enjoved the most while starting my own company. | think it's every
thing about it,

What Iz the best advice you have ever been given?

The some one | guoted gbout patience being o virtue,

What are your fufure plans? Inside your career or oul of i,

Well, expansion, the oddition of new things, and diversifying into other areas are on the cards; os for plons outside the
career, I'd rather not discuss at the moment, | tend fo be a highly private person
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1.2 & 3 BEDROOM APARTMENTS
NOW SELLING

LOCATION
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TV ONE AUSTRALIA

TV1 is an entertainment and |ifes’ry|e g|ObD| streqm-
ing platform cffering Australian content. TV] pro-
motes the most exhilarating events, the most glam-
orous and successful people, the most in-demand
celebrities, the hottest rising stars 8, and the most
exciting trends down under. TV] may be new but
it's most certainly in demand and 100% Australian.
We are committed to making Aussie local talents,
events, and entrepreneurs easily accessible to both
our local and international audiences via the high-
est quality streaming technology.

Co-founded by the StarCentral Media Group and
the Australion Milionaire Business Network, the
TV1 channel is the home for independent Austra-
lian Screen content. We very much welcome our
local screen practitioners from emerging through to
the established to make TV their home. By stream-
ing your content on TV1, you join a family of rising
stars, entrepreneurs, celebrities, and various artists

MISSION: Qur mission is to present the most
unique and compelling original Australian content
by tapping into the hottest local talents and events.
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HOW TO BOOST YOUR INSTAGEAM ENGAGEMENT USING THE

If you're an entrepreneur or o budding Instagrom influencer who's looking fo increqse your followers
and none of your strategies are working thws far, you may need to toke a long, hard look atf the
hoshtags you're wsing.

You can post 20 epic photos per day but vouw're net using the nght hashtogs, you won't receive any
new followers or audience engogement it's as simple as fhat,

Before | start laying out some strategies fo grow your gudience, let me explain what hashtags in
Instagram are actually for just in cose there are newhies out there,

Think of hashtogs as o form of directory,

Whenever you post o new photo you need fo use the nght hashtog to comespond with your photo
otherwise you won't gtiract the right people.

30 whet's the importance of Hashtogs yo may ask?

Well. millions of Instogram wsers usuglly jump from one hashtog to another, sometimes stopping to
see if therg's o new, interasting Insfogram user they might want to follow,

You don't want to miss cut on capturing the attenfion of these Instogram users right?
But the big guestion is, which hashtogs should you octually use fo goin new followers?

Well if you're thinking of using stendord hoshitogs ke #me #cute #beautiful #fun #hoppy - you'll be
compefing for the attention of milions of other peopla,

Plus, fhese hoshtogs ore foo broad so if you're thinking on loser-focusing on the right audience,
you're barking up the wrong free pal,

If you waont to laser-focus on your farget coudience here's what you con do;
Be precise with your hashiags

Handard hashtags like #cute #fun and #happy have way oo many eyeballs on them so you can't
engoge new people becouse they're too brood,

Facus on your farget oudience and | bef you'll get more engogement

Try o use hashiags with less fellowing

For exomple, if yvou're a foshion designer and you decided to post one of your creqtions on
Instagram. ¥ you click on hashtogs, Instogrom will octuglly give you hashtogs other people have
been using.

Hera's the fnck to wsing hashtags, if you're going fo use hashtogs like #foshion #fashiontlogger

#foshiondesigner #foshionista or #fashionable - you'll be competing with MILLIONS of people who
use the same hashtogs.
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JAYS TO BUILD MENTAL TOUGHMNESS D

pracarious position, This refers to both your personal life and your business [if
an enfraprenaur you will undarstand how stressful this fime hos bean and now
aver, we all could use alittle clarity, This articla will explore 5 differan

; meantal calmness. If you follow this instruction, you should
as3ing skills and hopefully, find the focus and resolve to plan

1: Put down your phone

We all know that we spend too much timea on our mobile phane
actually try to limit our usage. Ask yourself, what is the first ond Ia
moming and at night? If the answer is looking at your phone. fhe
change of behavior, For example, You should not be looking at
sleep as it is extremely defrimental to your sleep patterns.

Step 2: Exercise

As on enfrepransur, you will lead o busy life, The only way that
things is if your body con withstand the pressure as well as your
some stretches. lift o few weights, do whotever you need to to g
in your body. This will improve your circulation which will significantly improv
functioning.

Step 3: Prioritize your tasks

One of the hardast parts about getting orgonized is actuolly sorting out the “level” of
pricrty each of your tasks reguires. If you are wormed about someathing that is going to
hoppen in 3 months but has forgotten what is due tomorrow, you are not going to be
oble to get throwgh your work, By focusing on the most important tasks and working your
wiay down, you will be oble to zero in on ssues that need to be corected or adjusted.

Step 4: Take a break

A bBlunt ox won't chop down a free just as much as a burned-out candle will give na light.
It you have pushed yoursalf to your imits, you will not have much room for improvemsnt
or new venturas, Taking somea tme off will allow you to recharge your botteres and
ottack your projects with new vigaor.

Step 5: Breathe

In arder to gain a ittle morg mantal serenity, you nead to learn how to focus on your
breath. This is a simple meditative techniquea that will facus your thoughts on one core
movemeant and sound [your Breath). This will allow you a momant to gather yourself
betore moving on. You do not need to rush throuwgh life and this is often whan things go
wrong. stop, Take a breath. Confinuea...
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FIVE WAYS TO CREATE CONTENT BUILT FOR THE FUTURE OF

&@-f-?ﬂfg M&oﬁla

Social media has become the way to reach modern audiences, If your brand isn't on social media, you
don't exist. That said, just having a presence in social media is no longer encugh though. Here are five ways
yvour brand can sat the pace in the future.

#1 Know your audience

The instant nature of social media has its downsldes. One of them is thal your audience can instantly click
o fap past your contant. The first step towards making sure that your content s laser-gulded af grabbing
your audience’s attention, and keeping their finger away from the 'skip' bulton, is enswring that you under-
sland who they are and what they want. Study the analytics on your pages and find out the age range,
natienalities, gender, language, and interasts of the people already viewing yvour content. Are they who you
axpeacted? Who you targefeds Are they potential customers? The answers might surprise you and will almost
carfainly give you valuable Insights Info how to more accurately align your viewer base with your target
demagraphic.

#2 Influencer marketing

The influencer industry is sel to ba worth a whopping $15bn by 2022, Of course, pald promaotions by the
world's biggest stars have been around forever. Bul today a simple unboxing video from a well-respected
YouTuber or a fen-second promotion from an influencer in your micre-niche can balloon sales almost
ovemight. Each platform has its influencers, but Instagram leads the way as the platform of cholce for 79%
of brands. Facebook follows with 44%, YouTube has 38%, and Twitter frails behind with 24%. Which platform
Is best for you depands partly an your farget demographic, but ideally, even a small brand will aim for af
laast some influencer exposure across multiple platforms?

#3 Video

Ah yas, good old-fashioned video. Suggesting that video should be a staple of your social media strategy
sgams ke old news these days, but |t was only a couple of years ago that businesses come round fo the
Idea en-masse. However, while tha fraditional promotional reel s a powerful teol without a doubt, there are
wiays to use video fo creale a much deaeper connectlon with your brand. 'Behind the scenas' footage can
glve viewers a much more up close and personal look info who you are and what you do, strengthening
their bond to your brand. Allernalively, instructional and demao videos can shrink the gap in the viewer's
Imagination between your product on the screan and It being a part of their life. Camera glant GoPro has
curated a highly powerlul Interfoce batwaen Its brand and its customers by using both company footage
and customer footage side by side. They have proven that encouraging your audience not only to watch
but te parficipate through social media can be an incredibly powerful fool In generating brand engage-
ment.

#4 Analyze your social media performance

T analytics sections of your accounts hold some powerful tools, and they empower you fo give your
audience more of what they want. Find out which posts gat the most engagement, dwell-time, or conver-
sions and fry te find a commeon thread between them. Maybe all your best performing content is under five
saconds? Or, maybe certain times of day sea a higher click rate® Do tradifional style commercials get the
fraction you expected? There are countlass factors that could draw a commen theme befweaan your besl
L work. Find the factars that maftter and capitalize on them.

#5 Have the right tools for the job

High-quality content is essential. Long gone are the days when grainy 3&0p video and stock fonts would cut
it. If you want your content o calch people's eve it has fo be well-produced and distinctive. Video and
photo editing soffware can get expensive and complex at the high end, but there are a number of custom-
er-friendly options cul there with more than enough features to lef you put cul excellent content for secial
media. Il you are up for a kit of DIY ediling, then lind the one that works for you and dedicate an afternocn
to learning how o make it sing. Altematively, sel aside a budget and hire freelancers to edit for you.
Freslance talent can be found relatively cheaply and can shine your content up fo professional standards
in double time. With all the options available there i no need for your social media content fo ever be
anything lass than stunning ever again!
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